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Resumen

La investigación en las ciencias de la decisión, la psicología, la economía conductual y la administración sugieren 

contexto latinoamericano a través de dos estudios experimentales. Las investigaciones anteriores sobre las violaciones 

de los supuestos de racionalidad se basan principalmente en países occidentales y desarrollados, y los resultados de este 
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mentos.
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management, business, and public policy practice as well 

Introduction

-

business studies in particular, despite several early cri-

tiques regarding some of its assumption and predictions. 

evidence against prevailing models attempting to repre-
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-

-
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nal assumptions, minor differences in perceived meaning 

-
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ductivity to examine it in a Latin American context and 
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Theory
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Meaning in psychology and management 

-
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-
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-

explanations for intrinsic motivation based on enjoyment 
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In marketing and branding
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-

-

to products, consumption, and brand experiences (Bra-
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Method
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to a great extent and are affected by emotions, contexts, 
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Study 1

-

imental settings (i.e., language, instructions, procedure 
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-

-

-

-

-

-

nomic terms, reservation wages will be lower!

Results

-

-

-

-

-

-

-

-

-

logistical reasons, we decided to run several experiments 

simultaneously in different study rooms (we wanted to 

Table 1a: Study 1. Puzzles. Average answered puzzles in each condition

th puzzle when they receive 5 cents. 

For the 11th puzzle they were not remunerated.  To adjust results by purchasing power, these payoffs we need to be multiplied by 2 approximately.

Gender
A

Acknowledged

I

Ignored 

S

Shredded
p-value

7.0

Table 1a: Study 1. Puzzles. Subjects completing 10+ PUZZLES in each condition

A     Acknowledged
I 

Ignored 

S

Shredded
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-

Study 2

-

-

-

assigned to two different experimental conditions: mean-

ingful and meaningless. All participants received gen-

-

Table 2: Study 2. Legos. Average assembled LEGOS in each condition 

th puzzle when they receive 20 cents. 

For the 7th LEGO they were not remunerated. To adjust results by purchasing power, these payoffs we need to be multiplied by 2 approximately.

LEGO LEGO

p-value

Men

-

-

-

and we estimated an average assembly time of four min-

Results

-

meaningful conditions generate better motivation, effort, 

-

-

-

-

-

-
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-

-

-

results can be reconsidered and a better explanation can 

-

-

vation and performance.

Discussion and implications

-

bounded rationality assumptions over full rationality 

-

-

-

(beyond communication, for example) could be interest-

-

facts, systems, policies, and rules affect meaning may be 

-

-

-

-

-

-

ual incentives and motives) needs to be complemented 

-

board member incentives, self-control and corporate gov-

-

particularly if management models need to be developed 

and competition), on interpersonal considerations and 

-

-

-

struct meaning.

-

-

47

Multidiscip. Bus. Rev. | Vol. 11, N° 1, 2018, pp. 41-49, ISSN 0718-400X



-

-

-

-

sumers regarding meaning perception and construction. 

(brain, genes), sociological explanations (gender issues 

(personalities, personal goals, and motives).

-

-

-

to recreate real life situations at lower production and exe-

-

-

edge regarding meaning construction for economic and 

business agents. 
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